The value of the chartered
status and CPD to marketers

When asked how important it was to become
chartered, chartered members said:
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How does being able to use the Chartered
designatory letters after your name help you?
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Why should you be part of a professional body?
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How has the marketing/PR chartered status changed
over the last 10 years compared to other sectors?

over 50% felt it was equally respected
Almost 40% felt it was more respected

Less than 10% felt it is less respe

How important is a chartered status to
showing your commitmet to CPD?

62%\ 18%

very important fairly important

How important is committing to CPD
for your own development?

66% 18%

very important fairly important

Why should employers look
for chartered professionals?
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Why should recruiters value
chartered professionals?

1. Chartered practitioners offer employers more than of
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s are critical thinkers, flexible in their approach

Why should marketers/PR professionals
look to become chartered?
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